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Excellence ENERGY STAR Promotion 2011 ENERGY STAR Award Application

Increase consumer understanding of ENERGY STAR

Advertising & Promotions

NMG publishes the appliance and electronics industry’s largest brand and ENERGY STAR
focused promotional marketing calendar. Each promotion is aligned with national, local and
manufacturers’ branded promotional efforts of ENERGY STAR qualified products and is
designed to boost overall consumer awareness of the ENERGY STAR program and drive sales of
ENERGY STAR qualified products. NMG Member Retailers are also able to choose from a group
of themed promotional tools focused on ENERGY STAR qualified products or have the option of
incorporating their own theme to convey the ENERGY STAR message. Some of the ENERGY
STAR themed events developed in 2010 included (see Table 2 below):

Table 2 Appliance and Electronics ENERGY STAR Events

Month Appliance and Electronics ENERGY STAR Events Total Print Run Total Markets
February Multi-Vendor "Presidents Day Savings" 3,243,455 77
March Multi-Vendor "Trade Up" 2,460,465 69
April Multi-Vendor "Energy Star Cash Now" 3,016,840 72
May Electrolux "You Deserve the Best" 417,300 10
May Multi-Vendor "Stars Stripes and Savings" 3,222,030 77
July Multi-Vendor "All American Savings 3,184,850 70
July Electrolux "Out with the Old" 404,035 10
July Samsung PS#1 301,000

September Electrolux "Green for Green" 192,000 3
September Multi-Vendor "Score More Savings" 2,459,575 42
September Multi-Vendor "Salute to Savings" 3,882,515 73
October Multi-Vendor "You Deserve the Best" 4,976,375 75
November Holiday Headstart 4,291,350 87
December Billion Dollar Holiday Buying Power 2,746,000 74
December Multi-Vendor "Big Clearance Event" 3,500,000 65

2010 Totals 38,297,790 809

Content in all of these promotional events presented ENERGY STAR qualified products
prominently as the most desirable models of choice and value, addressing the savings in
ownership and environmental benefits. Within the supplemental materials attached you will
find samples of the many promotions offered throughout 2010 by NMG Member Retailers.
Every promotion is supported with FREE color inserts or run of press ads for newspaper
insertion, point of purchase materials, price tags, HDTV television/cable commercials,
MemberNet TV and in store digital signage infomercials, web banners and digital marketing. In
addition, all promotional material for these events were available at no or minimal cost to NMG
Member Retailers.

Increase consumer participation in Change the World, Start with ENERGY STAR

Change the World, Start with ENERGY STAR Campaign

NMG and Member Retailers encouraged participation and support of ENERGY STAR national
events including the Change the World campaign. NMG posted Change the World campaign
materials to MemberNet to show Member Retailers why and how they should get involved in
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the campaign as a pledge driver or event sponsor. NMG hosted an ENERGY STAR Pledge page
and encouraged NMG Member Retailers and sales associates to pledge to energy efficiency.
The internet café stations at the last PrimeTime! event, showcased a Take the Pledge graphic
on each computer screen and quick link to the NMG pledge site. Informational cards were also
set up at every station, explaining the Change the World campaign and how to pledge. These
efforts helped spread the word and drove more members to visit the ENERGY STAR booth at
PrimeTime!. The promotion of the Change the World campaign also brought awareness to
Manufacturer Partners and their sales associates; driving activity from NMG Member Retailers
onto Manufacturer Partners’ pledge drive pages.

Focus on Energy Savings Challenge
NMG and participating appliance and electronics manufacturers will reward Member Retailers
and manufacturer trade representatives with the BEST of the BEST, most creative and
compelling in-store ENERGY STAR Point Of Purchase Product Presentations and the most
imaginative approach to educating sales associates and consumers on the benefits of
purchasing ENERGY STAR qualified products. Member Retailers will be expected to:
e Take the ‘Change The World ENERGY STAR’ pledge
e Educate & train their retail sales team about the benefits of ENERGY STAR qualified products using best in
class ENERGY STAR training tools including reasons why consumers should purchase ENERGY STAR
qualified products provided by energystar.gov
e Showcase & sell the most innovative and energy efficient, ENERGY STAR qualified products

e Energy optimize their stores by creating an energy optimization team using ideas from the ENERGY STAR
Small Business Guide

Increase sales of ENERGY STAR qualified products in a sustainable manner

Consumer Incentives

NMG spends millions monthly on consumer offers and promotions to drive sales of ENERGY
STAR qualified models versus non-ENERGY STAR models and cause the retirement of older less
efficient appliances and consumer electronics. Member Retailers can also present these offers
in their own promotional materials in their stores, online, on television, in print, or in any
promotional venue they choose as long as they are selling ENERGY STAR qualified products.

Almost all of the consumer incentives offered by NMG are specifically directed towards ENERGY
STAR qualified products communicated through in-store promotions, print ads, TV
commercials, websites, email training meetings, webinars and training videos. In addition, all
advertisements speak to revenue savings for each purchase and environmental savings with
ownership. These promotions offer a combination of:

e  Consumer Mail In Rebate Offers on ENERGY STAR Qualified Items

e 0% Consumer Interest, No Charge Finance Offers on ENERGY STAR Qualified Items

e  Free Delivery/Installation Offers — often on ENERGY STAR Qualified models

e In Store Point of Purchase Materials

e  Color Pre-print Inserts for Circulation

e Television/Cable TV Commercials Customized for Members

Successful Appliance State Stimulus
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NMG spent many hours on conference calls, webinars and private phone sessions interfacing
with the DOE, D&R and many state offices to assist in explaining best business practices on how
to facilitate and support the execution of the appliance stimulus program and drive sales of
replacement ENERGY STAR qualified products. Similarly, NMG interfaced with hundreds of
Member Retailers individually to nurture them and encourage them to spend an
unprecedented amount of their human resources, management attention and financial
resources in pursuit of executing the most successful ENERGY STAR replacement sales
campaigns in their marketplace. NMG also provided Member Retailers with the most up to date
information, training tools and the most advantageous consumer incentive offers through their
online intranet system, MemberNet, including regular ENERGY STAR State Stimulus Program
Updates. With this information, Member Retailers were well equipped and able to keep in line
with the stimulus funding in their state and significantly outperformed the market. While the
major appliance industry in America was up just over 9% in units through July YTD, NMG
Member Retailers were up over 16% for the same time period.

Member Retailers showcased their local expertise and leadership by building some of the most
effective ENERGY STAR State Stimulus sales and marketing campaigns in their regions. Many
leveraged all of the NMG member exclusive rebate dollars, interest free financing offers, print
vehicles, radio and HDTV commercials, web and direct mail tools available to them. Other
members created their own customized marketing materials but most found when they
bundled the group exclusive consumer incentives, incentives from national manufacturers,
ARRA State Stimulus incentives along with their own local incentives; they were able to garner
incredible market momentum. As of November, NMG has continued efforts to support state
offices who are still offering stimulus funding and incentives and Member Retailers have
continued to maintain their market share increase of the industry and ENERGY STAR share
momentum throughout 2010.

Energy Efficient Program Sponsors (EEPS) Agreement

The EEPS have dollars to fund retailers’ upstream ENERGY STAR marketing efforts and product
placement if they can demonstrably increase their mix of the most innovative and ENERGY
STAR televisions and other consumer electronics. Nationwide has worked with the EEPS to
deliver on this goal through the aggregation of the upstream dollars and then specific funding
of 5.1 product. This will drive Member Retailers’ sales of the highest tier of ENERGY STAR
gualified products. Under this new agreement, EEPS teams will also set up in-store Point Of
Purchase materials for ENERGY STAR programs and run sales training on how to sell higher
efficient models. This has opened up a quality and actionable dialog between EEPS and the
independent channel. Most importantly, this agreement will positively affect the promotion
and sales of ENERGY STAR qualified electronics products at the local level.

Effect sustained behavior change around enerqy efficiency

Sales Associate Training

With some 10,000 store fronts and tens of thousands of front-line retail salespeople, members
of NMG Marketing Group comprise America's largest appliance and electronics sales team.
That's why NMG has created the industry's most comprehensive learning systems featuring
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basic technology information, customer service best practices, and brand specific consumer
benefit updates. NMG has worked with its scores of manufacturer partners to include the
benefits that ENERGY STAR products offer in hours of learning programs that are distributed
on-line with testing and certification, via DVD with Spanish subtitles, and as in-store kiosk
videos for consumer viewing. NMG has produced and distributed nearly 15,000 of these DVDs.
In addition, NMG hosts over a hundred trainers each year in 3, 3-day train-the-trainer
workshops.

Electronics Recycling Initiatives

This newly launched initiative allows NMG Member Retailers to offer consumer electronics
trade-in and recycling to their customers. Not just limited to TV, this program includes many
categories of consumer electronics. The ease and flexibility of this industry leading, NMG group
exclusive program is well suited to the independent channel and places a high value on
sustainability and convenience to the consumer. In addition, the program allows Member
Retailers to take a leadership role in bringing recycling programs to their communities and
influence the early retirement of less energy efficient models. NMG launched the program at
the PrimeTime! buying show and conference in August. This venue allowed NMG leadership to
speak directly to hundreds in attendance about the importance of recycling and of deploying
the recycling program.

Appliance Recycling Initiatives

In 2010, Member Retailers knowledge and involvement of appliance recycling increased as a
positive result of the Appliance State Stimulus program in which some states recommended
RAD compliant recycling measures while other required it. Member Retailers also held recycling
events of their own that encouraged consumers to bring retired products to the store to be
responsibly recycled. NMG supported this initiative with targeted promotions focused on the
sales of replacement ENERGY STAR qualified products and facilitated training and program
information to assist members with executing sustainable recycling and RAD compliant
programs.

Increase presence of ENERGY STAR in media

Independent Thinking Magazine

NMG's membership represents 60% of the nation’s independent appliance and electronics
retailers. NMG Manufacturer Partners in attendance at PrimeTime! represent the majority of
the consumer electronics vendors and the vast majority of major appliance vendors doing
business in the US. This is why NMG publishes and hands out the, Independent Thinking
Magazine, a publication for Member Retailers and Manufacturer Partners of NMG at every
show. The magazine includes a special section dedicated to ENERGY STAR in every issue. This
section includes articles written by members of the ICF, EPA, DOE, D&R and NMG. The
magazine also incorporates manufacturing advertisements and/or advertorials presenting
ENERGY STAR qualified products, best sales practices, promotional tools and more.

Digital Marketing
In 2010, NMG introduced several new cost effective digital marketing tools for Member
Retailers of all sizes and abilities. The goal was for all members to have access to these tools in
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order to generate low cost leads, integrate with offline media, and neutralize national
competitors. These digital tools include ENERGY STAR messaging and have led to increased
exposure of the ENERGY STAR brand online. Launched in August, 150 dealers have already
signed up for NMG’s new email marketing program. Member Retailers have access to
promotional templates that prominently display ENERGY STAR qualified products and logos
within the message. NMG also offers website solutions to increase Member Retailers’ exposure
online including web development and online directory services. These solutions all include
ENERGY STAR banners and branding options.

TV Commercials and In-Store Digital Signage

MemberNet TV provides high quality HD (hi-definition) digital signage in member stores
presenting commercials, infomercials, movie shorts, sales training, product spotlights and
movie trailers on TV walls, produced by NMG at their Prime Media studios in Georgia.
MemberNet TV customized HDTV content was created exclusively for NMG Member Retailers
and displays on the show floor kiosks and training rooms in almost 1,000 storefronts across the
country. NMG continues to develop new HDTV commercials and infomercials featuring ENERGY
STAR qualified products like Whirlpool’s High Efficiency ENERGY STAR qualified top load
washers and Electrolux ENERGY STAR front load washer and matching dryer. In 2010, ENERGY
STAR and consumer environment efficiency messaging was displayed in every television
commercial that was associated with ENERGY STAR qualified products. These commercials were
broadcast daily through MemberNet TV, communicating ENERGY STAR qualified messaging to
consumers, including the benefits of energy efficiency, the environment and consumer value
(see flash drive for video samples of commercials).

Measurable and Sustainable Accomplishments

By utilizing Nationwide Marketing Group’s (NMG) unique portfolio of services, NMG was able to
initiate programs between key manufacturers, Member Retailers and ENERGY STAR
representatives. NMG also increased Member Retailers’ knowledge and benefits of the ENERGY
STAR initiative, and ultimately influence consumer sales and made constructive environmental
impacts. In addition, NMG’s yearlong efforts were successful in leveraging industry partnerships
and strengthening ENERGY STAR promotional efforts in 2010 as outlined in this application and
exemplified in the attached Supplemental Materials; see results in TABLE 1 comparing NMG’s
2008-2010 YTD Sales of ENERGY STAR qualified products. Specific penetration for ENERGY STAR
appliances increased in every major product category measured including washers which
increased from 44% to 66% exemplifying the improved mix of ENERGY STAR qualified products
in NMG Member Retailers’ stores.

Table 1 NMG’s 2008-2010 YTD Sales of ENERGY STAR qualified products

Product Category 2008 YTD NMG 2009 YTD NMG 2010 YTD NMG
ENERGY STAR vs. ENERGY STAR vs. ENERGY STAR vs.
Non-ENERGY STAR Qualified Non-ENERGY STAR Qualified Non-ENERGY STAR Qualified

Washers 46% 44% 66%

Refrigerators (includes freezers) | 41% 49% 56%

Dishwashers 77% 89% 98%

Room Air Conditioners 38% 41% 48%

Dehumidifiers 100% 100% 100.00%

***Televisions are not included due to the high percentage of ENERGY STAR vs. Non-ENERGY STAR qualified models currently in the market.
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