2014 ENERGY STAR® Award Application * Partner of the Year- Product Manufacturer
Accomplishments Narrative
Furthering Energy Efficiency in Products
	Number of ENERGY STAR qualified models (for windows, number of option packages also acceptable)* available in 2013
	92

	Number of ENERGY STAR qualified models(for windows number of option packages also acceptable) available in 2012
	99

	Percentage change over previous year
	-0.07%

	Percentage of 2013 models that are ENERGY STAR qualified
	100% 

	Percentage of total sales (dollars) that were ENERGY STAR qualified in 2013
	77.8%

	Percentage of total sales (dollars) that were ENERGY STAR qualified in 2012
	76%

	Percentage change over previous year
	2.3%


An overview of Bosch sustainability efforts and accomplishments worldwide can be found in our sustainability report in Appendix 1.
· All Bosch major appliances are ENERGY STAR qualified.
· In 2013, as in years past, 100% Bosch of dishwashers, clothes washers and refrigerators are ENERGY STAR qualified.
· 100% of the sales of Bosch dishwashers, clothes washers and refrigerators are of ENERGY STAR qualified products.  
· Bosch Dishwashers: We have the most efficient dishwashers. Based on energy ratings of major brands contained on energystar.gov.  Major brands defined as TraQline Top 10 brands. September 2013.
· Bosch 800 Plus dishwashers use as little as 239 kWH/yr, exceeding US Federal Standards by 33% and are up to 19% more efficient than the Energy Star requirements.
· Bosch dishwashers can save up to 170 gallons of water a year compared to the industry average. These dishwashers as little as 2.9 gallons of water a cycle compared to the US Federal Standard of 6.5 gallons/cycle. 
· The Half-Load option dramatically reduces cycle time and water consumption when washing small, lightly soiled loads that fill half or less of the dishwasher’s capacity. 
· Bosch’s Exclusive ActiveWater™ Technology utilizes design, water pressure and efficiency to enable 2.5 gallons of water to do the work of 1300. The water is transferred via pipes that direct usage specifically towards the dishes. Additionally, the water is filtered throughout the cycle so that it can continuously be used throughout the cycle. 
· The EcoSense® Wash Management system uses advanced technology to examine and measure soil levels and automatically adjust water, temperature and cycle time,  reducing energy usage by up to 20% and using half much water as the industry average, saving up to 436 gallons a year. 
· The new EcoSilence™ motor uses two independent brushless direct connect (BLDC) motors and a flow-through water heater that is designed to have less hydraulic pressure loss and more efficient circulation thus minimizing the amount of energy that is needed during the cycle. 
· Bosch Clothes Washers
· Bosch washers use as little as 135 kWh, exceeding ENERGY STAR requirements by 20%. 
· ActiveWater™ Water Management technology automatically recognizes the load condition in three steps and ensures that only necessary amount of energy and water required for that load is used to achieve the best results. 
· Sensor Controlled washing the amount of water consumed is minimized by sensor decisions, the variables are type of fabric, level of soil, weight of the load, type of detergent, and adding additional rinses.  
· Bosch Refrigeration: 
· Bosch’s entire line of refrigerators is ENERGY STAR-qualified.
· Bosch refrigerators exceed federal standards by as much as 29%, and an average of 22%.
· Our CoolGlow™ LED lighting system uses less energy than conventional lighting while brightly illuminating the refrigerator and freezer, ensuring that no food gets overlooked. 
· Exterior touch controls enable all refrigerator and freezer functions to be controlled without opening the doors. This reduces energy consumption and improves food preservation.
· Eco and Vacation cooling modes in Linea™ help reduce energy costs as compared to continual operation in standard mode. 
Labeling Efforts:
· [bookmark: OLE_LINK9]Bosch takes great pride in ensuring all ENERGY STAR labeling requirements are met on all products, catalogs, packaging, website (www.bosch-home.com/us), specification sheets, and user manuals.
· The ENERGY STAR logo, with a link to www.energystar.gov, is placed next to all ENERGY STAR Qualified products. Additionally we have included a link to the ENERGY STAR on the following two pages:
· Energy Efficient Dishwashers: http://www.bosch-home.com/us/energy-efficient-dishwashers.html
· Green Technology Inside: http://www.bosch-home.com/us/explore-bosch/green-technology-inside.html
· Energy Guides are available for download on all online product pages and examples can be found in Appendix 2. 

Training Efforts
	Number of existing employees reached through internal training
	1169

	Percentage of existing employees reached
	94%

	Number of new employees reached through internal training
	202

	Percentage of new employees reached (breakfast clubs would qualify as well, brand training, customer service) – keep the same as last year? – get new number from HR
	95%

	Number of distributor or retailer locations trained
	475

	Percentage of distributor or retailer locations trained
	

	Number of distributor or retailer employees trained (total)
	571

	Average percentage of distributor or retailer employees trained at each location
	


Much of our training takes place in our new Design and Experience Center in Irvine, CA. Here, as you can see in Appendix 3, we have orchestrated the layout to tell our efficiency story. Our Bosch hallway displays parts, materials, and a bold sustainability statement that testifies to our efforts. In 2013 Bosch educated our 1,169 of our employees, and 475 locations of our distributors and retailers. These trainings took place at our showroom and in the field, teaching 571 trainees about innovations related to ENERGY STAR and Bosch’s position.
· Cooking Up For Success Course: Attendees are introduced to the Bosch brand during this course and educated on our efficiency story and how it is important to both us and our consumer. Screenshots of the course are included in Appendix 3.
· Collaboration with EPA/DOE in the development of training activities: Our product management teams are in constant contact with the DOE in order to ensure that Bosch is always ahead of upcoming standards and exploring all possible innovations in order to maximize efficiency. Additionally, Bosch and the EPA have had multiple meetings and calls this year including face-to-face meetings in 2013 (Aug. 19, Aug 21.) to discuss Energy Star, appliance efficiencies, appliance standards, connectivity, and smart grid. Additional we are constantly supporting the Energy Star Program across the following organizations: AHAM, ASE, ACEEE, and USGBC. 
· NASEO: We are joining the National Association of State Energy Officials as an affiliate member and look forward to contributing to the conversation and participating in meetings and task forces as they relate to the Net-Zero initiative. 

Sales and Marketing
	ENERGY STAR industry-focused sales and co-promotional efforts
	How many?
	How often?
	Reach/
Impressions

	Exhibits at key industry tradeshows
	7
	Annually
	10,000

	Presentations for or meetings with distributors and/or retailers
	32
	Annually
	160


· Tradeshows: In 2013 Bosch displayed at seven dealer-focused tradeshows involving participation from approximately 160 Bosch employees, complete with ENERGY STAR signage. At the shows we capitalized on the opportunity to educate our dealers about our latest innovations related to efficiency, including a product label on each our proclaiming the ENERGY STAR partner status- an example of which is in Appendix 4.
· Green Pledge (Change the World Pledge): The Bosch website holds a “Green pledge” area (http://www.bosch-home.com/us/explore-bosch/green-technology-inside.html). By utilizing Energy Star’s “Change the World” pledge platform, we encourage our energy conscience fan base to think about other ways to go green at home. A screenshot of the webpage can be found in Appendix 4.
· Revolution of Energy Efficient Buildings: Sponsored and participated on a panel discussing how appliances can be a part of the movement to green living. The event was hosted by the German American Business Association. Event listing can be found here: https://s08.123signup.com/servlet/SignUpMember?PG=1532265182300&P=15322651911426862500&Info  
· Participated in the U.S. Dept. of Energy’s Solar Decathlon 2013: Bosch provided appliances to four collegiate teams as well as ENERGY STAR messaging about the appliances to the teams to feature in their EXPO booth. We conducted media outreach surrounding the Solar Decathlon efforts to further our message as leader of ENERGY STAR appliances. Photos from the event can be found in Appendix 4. 
· Hosted opening reception for the Solar Decathlon 2013. 
· Hosted Edu-ception in conjunction with the Solar Decathlon with special guest Susan Mazur Stommen to discuss implementing energy saving behavior, highlighting ENERGY STAR for its commitment to changing behavior, and shared energy-saving tips with special guests. Included ENERGY STAR information through introductory speeches. Presentation slides and photos from the Edu-Ception can be found in Appendix 4.

	ENERGY STAR consumer-focused sales and marketing efforts (non-web)
	How many?
	How often?
	Reach/
Impressions

	Print
	460
	Annually
	316,278,045

	ENERGY STAR point-of-purchase efforts
	5
	Annually
	34,688


· Marketing Materials: Bosch proudly includes the logo of our most recent Sustained Excellence win in our print and marketing materials. In 2013, 460 print ads will receive over 300 million impressions. Examples can be seen in Appendix 5.
· POP: Simultaneously, we placed five different point-of-purchase pieces on our dealer’s floors to communicate the ENERGY STAR brand to the end consumer. Examples of these pieces can be found in Appendix 5. 

	ENERGY STAR consumer-focused sales and marketing efforts (web-based)
	How many?
	Unique Visitors (Total)
	Impact

	ENERGY STAR pages on company Web site
	7
	151,319
	232,654 

	ENERGY STAR related on-line videos
	15
	62,243
	N/A

	
	
	Followers/ Friends
	Impact

	ENERGY STAR related outreach via social media groups. 
	55
	127,322 Total (Facebook: 110,031, Twitter:17,291)
	N/A


· Company Website:
· Green Technology Inside: http://www.bosch-home.com/us/explore-bosch/green-technology-inside.html
· Rebate Finder: http://www.bosch-home.com/us/special-offers.html 
· Bosch History: http://www.bosch-home.com/us/about-bosch/bosch-history.html
· Awards: http://www.bosch-home.com/us/about-bosch/awards.html
· Explore Bosch: http://www.bosch-home.com/us/explore-bosch.html
· Dishwasher Quality: http://www.bosch-home.com/us/dishwasher-quality.html 
· Energy Efficient Dishwashers: http://www.bosch-home.com/us/energy-efficient-dishwashers.html 
· Videos: Bosch has posted 15 videos for reference by consumers and customers. Topics range from efficient use of appliance to efficient-enabling technologies. Links can be found in Appendix 6.
· Appliance Rebate Program and BoschApplianceRebates.com: In 2013 Bosch promoted ENERGY STAR certified appliances and BoschApplianceRebates.com allowed consumers to search for rebates in their area. The webpage showed consumers how much energy they would save with ENERGY STAR qualified Bosch appliances. Promotion around the offerings can be found in Appendix 6.
· [bookmark: OLE_LINK4][bookmark: OLE_LINK5]Trade Communication: To ensure that our dealers and trade partners (designers, architects and builders) are informed regarding the importance of ENERGY STAR and Bosch’s ongoing efficiency efforts we provided information through Trade Tools, an online ordering and information database, which has sample screen shots in Appendix 6. 




Consumer/End User Education
· [bookmark: OLE_LINK1][bookmark: OLE_LINK6]Bosch Advertising Campaigns: Energy-efficiency is discussed for all ENERGY STAR-qualified products in our marketing ads, sales promotions, and public relations campaigns as can be seen in Appendix 5. Bosch’s 2013 advertising calendar consisted of magazine, newspaper, and online advertising. Ads for ENERGY STAR qualified products included the ENERGY STAR logo and used efficiency as a differentiating feature for our kitchen packages. In 2013 Bosch print ads, a total of 460, with the ENERGY STAR Sustained Excellence logo will garner 316,278,045 impressions. 
· Bosch “Green Technology Inside” Webpage: Our “Green Technology Inside” webpage, as seen in Appendix 4, is positioned as a defining characteristic of the Bosch brand. This site marries our international Bosch green logo “Green Technology Inside” with powerful language around ENERGY STAR. The “We are committed to sustainability” section displays how much of an impact our commitment to efficiency has made on our waste, water, and energy usage. The “ENERGY STAR” section displays Bosch’s current holding of the ENERGY STAR Sustained Excellence award, accompanied by a link where one can take the ENERGY STAR pledge. 
· Social Media: The Bosch Facebook page has promoted energy efficiency and ENERGY STAR frequently throughout 2013. Bosch also uses Twitter to regularly post messages (“tweets”) promoting Energy Star and participating in ENERGY STAR chats.  Examples can be seen in Appendix 7.
· U.S. Dept. of Energy’s Solar Decathlon: In addition to providing appliances to the student teams, Bosch actively communicated with them and the Solar Decathlon and US Department of Energy facebook pages during the event.   
· Press Releases: In 2013 Bosch released six press releases shown in Appendix 7, garnering 1,515 pick-ups, reinforcing our alignment as an ENERGY STAR partner.
· Media Coverage: As we position Bosch as an efficiency leader, we are proud to have garnered press in 13 green-related articles this year, in Appendix 7, discussing our energy and water savings features. 
· Bosch Dishwasher Training Guide & App: In our new dishwasher launch and training materials the ENERGY STAR had a strong presence. Both the app and printed highlight our energy saving features and our recent Energy Star Partner of the Year award. Please see Appendix 7. 

Cross-Cutting Efforts That Have Been Incorporated into Company Practices
· Our New Bern factory is continuously working towards becoming more efficient and below are some improvement initiatives we took in 2013: 
· Compressed air scheduling changes – 132,000 kw-hrs per year
· Compressed air pressure / consumption modification – 139,000 kw-hrs per year
· Factory heating reduction – 70,000 kw-hrs per year
· Factory lighting (motion sensors) – 30,000 kw-hrs per year
· Production equipment operating temperature reduction – 486,000 kw-hrs per year
· Water reduction – 270,000 gal per year
· Participation in the E3 program with NCSU and the EP
· In  2011 our energy KPI was 2493 kilowatt-hour per metric ton (kw-hr /mton) of appliances produced, the YTD 2013 figure is currently 2,000 kw-hr/mton. 
· [bookmark: OLE_LINK14]ISO 14001 certification: Bosch was the first manufacturer in the world to discontinue the use of CFCs in the production of refrigerators. In addition, our major facilities, including New Bern, North Carolina, have received the ISO 14001 certification, a worldwide certification that requires a company to meet strict international standards that minimize harmful effects on the environment caused by production.
