SECTION 1: MANAGEMENT PRACTICES

From our global CFO to building engineers, Jones Lang LaSalle’s 11,000 U.S. employees continually strengthen our dedication to ENERGY STAR as the definitive standard for assessing and benchmarking energy efficiency in buildings. 

Having developed an advanced energy services platform utilizing best practices described in the ENERGY STAR Guidelines for Energy Management 

in previous years, our commitment to continuous improvement in 2010 focused on:
1) enhancing and expanding existing programs; 
2) developing additional capabilities; 
3) ensuring integration of ENERGY STAR practices into our model; and 
4) continuing to expand internal and external awareness of ENERGY STAR for buildings
Our ability to deliver measurable results for clients, and set a strong example of energy efficiency in our own operations, meshes perfectly with ENERGY STAR’s approach to accurately measure and benchmark building performance. After incorporating the ENERGY STAR process and tools into our Energy and Sustainability Services platform in 2009, we continued to streamline this integration in 2010.  This section highlights ways that our energy management strategy aligns with ENERGY STAR practices.
1. Making a Commitment (Appointing an Energy Director, Establishing an Energy Team, Instituting an Energy Policy)

Gary Graham, Jones Lang LaSalle’s Director of Energy Services, directs energy management activities for clients and within our operations, and oversees more than 400 energy managers nationwide. Gary is a key member of Jones Lang LaSalle Energy and Sustainability Services (ESS), a global business unit that works with the firm’s other business lines to maintain a strong focus on energy performance in all client operations and transactions; and to raise awareness of the value of ENERGY STAR as a universal and reliable standard of performance among our employees and their families, as well as the employees of our dozens of Fortune 500 clients.
Gary reports to Peter Belisle, President of ESS in the Americas, and works closely with Dan Probst, the firm’s global Chairman of ESS and head of its Sustainability Board, as well as Chief Operating and Financial Officer Lauralee Martin, who ensures firmwide adherence to the Environmental Sustainability Policy and Global Sustainability Commitment. Lauralee, Dan and Peter all contribute strongly to our ENERGY STAR partnership, by enabling and mandating participation by Jones Lang LaSalle employees and by speaking publicly in high-profile forums about the value of energy performance using ENERGY STAR.  In 2010, we hired a full-time Renewable Energy Manager, David Gralnik, to help our clients introduce renewable energy concepts, such as solar power, at their buildings.
We continue to adhere to our global Environmental Sustainability Policy, which states the following goals: (See attachment - Section 1_Jones Lang LaSalle Management Practices)
· Reduce the environmental impacts of our business operations

· Deliver the best possible solutions to our clients

· Drive thought leadership and innovation on industry issues

· Train employees to deliver improvement internally and for our clients

· Meet or exceed the requirements of environmental laws and regulations

In 2008, we built on the Environmental Sustainability Policy by creating a Global Sustainability Commitment, a collection of measurable priorities that generate real value for our clients and our company. From the outset, ENERGY STAR has been an integral element of this measurable, value-driven approach:

:
· Lower energy use in existing buildings via sustainable renovations and management improvements. 

· Construct buildings with technologies and best practices supporting zero-carbon environmental impact.

· Increase our investment in energy and sustainability.
· Increase LEED® accredited professionals to 500 by year-end 2009.  

· Assure that all of our U.S. management assignments participate in ENERGY STAR.
· Expand our benchmarking tools to measure industry performance.
· Leverage our procurement power to drive supply chain compliance with ENERGY STAR and green products in our managed buildings and construction management projects.

· Educate our teams and clients with energy and sustainability best-practice training.
· Measure our carbon footprint and seek ways to continuously reduce our impact.

· Occupy sustainable certified space (LEED®, BREEAM, ENERGY STAR, etc.) where possible.
· Engage and educate employees to create permanent sustainable behavioral change. (See Attachment 1)
In 2009, we developed an energy strategy built around our ENERGY STAR commitment, including the following elements:

· Achieve 100% ENERGY STAR participation of our U.S. office managed portfolio.

· Improve the performance of ENERGY STAR labeled buildings we manage by 7% over 3 years.

· Improve performance of buildings we manage without the ENERGY STAR label by 20% over 3 years.

· Mandate that every Jones Lang LaSalle occupied building participate in ENERGY STAR.
· Include the ENERGY STAR label as part of our criteria when seeking our own new office space.

In 2010, we followed through on the existing energy strategy and made significant progress toward our stated goals. In addition, we expanded our commitment to ENERGY STAR with an additional goal: Having achieved 100% ENERGY STAR participation in all managed U.S. multi-tenant office buildings, we set out to achieve 100% compliance at U.S. corporate-owned facilities we manage above 100,000 sq. ft.
Assessing Performance (Gathering and Tracking Data, Normalizing Data, Establishing Baselines, Benchmarking, Analyzing Data, Conducting Technical Assessments and Audits)
Jones Lang LaSalle has been an ENERGY STAR Partner since 1998, and we have built our energy performance assessment and benchmarking platform around ENERGY STAR Portfolio Manager, at the property, client portfolio and enterprise levels. In 2009 and 2010 we used ENERGY STAR compliant methods for calculating our worldwide carbon footprint, based on measurable and estimated energy usage of our 750 offices worldwide. 
Jones Lang LaSalle appoints a Portfolio Energy Manager (PEM) to each corporate energy management client PEMs are responsible for evaluating portfolios, developing and implementing programs and achieving and reporting results. PEMs and their teams are trained to use ENERGY STAR recommended practices and enter information in Portfolio Manager to track and normalize data and establish benchmarks. We also conduct assessments and audits using Target Finder and proprietary tools leveraging Portfolio Manager data to identify site-specific opportunities for improvement.
Setting Goals (Determining Scope, Estimating Potential for Improvement, Establishing Goals)

We consistently use ENERGY STAR Portfolio Manager and Energy Performance Targets to identify specific areas of improvement in client properties and portfolios. Tools such as the Facility Energy Assessment Matrix, Energy Program Assessment Matrix, Best Practices for Improved Energy Performance and Building Upgrade Value Calculator also help us determine scope and goals for optimal performance. Specific goals depend on factors unique to each situation, such as:
· Payback periods for each strategy, comparing upfront cost to achievable annual energy savings
· Each client’s stated greenhouse gas emission reduction targets, and the role that real estate plays in meeting those targets. Our role in helping corporate clients achieve these targets includes energy program implementation as well as employee awareness of best practices in the workplace; both strategies rely on ENERGY STAR as a recognized and respected source of best-practice information.
· For investor owners, the perceived value of a higher ENERGY STAR score or label by prospective tenants, potentially resulting in higher occupancy. In 2010, we have seen a marked increase in the value that an ENERGY STAR label brings to buildings we lease and manage, and we have assisted in this increased awareness by engaging existing tenants in ENERGY STAR best practices.
Creating an Action Plan (Defining Technical Steps and Targets, Determining Roles and Resources) 
Portfolio Energy Managers overseeing multi-property corporate programs create an Action Plan based on ENERGY STAR practices, and direct team members in carrying out the Action Plan. Property Managers overseeing investor-owned buildings leased to multiple tenants create an Action Plan in collaboration with Jones Lang LaSalle’s Energy Services team. Action Plans may include strategies such as:
· Retro-commissioning

· Participation in Demand Response programs where applicable
· Technology and equipment upgrades that improve performance on a cost-effective basis

· Deployment of distributed generation technology where economically feasible
· Renewable energy sources such as solar and geothermal energy, both on-site and off-site

Implementing an Action Plan (Creating Communication Plan, Raising Awareness, Building Capacity, Motivating Teams)
In addition to improving energy performance via project management, facility management and consulting initiatives, Jones Lang LaSalle’s approach to energy performance improvement typically involves engaging building occupants in workplace practices that will save energy and money for their organizations. As a universally recognized and respected brand, ENERGY STAR is an increasingly central element of our outreach to employees of corporate clients and tenants in investor-owned buildings. We find that a sustained program of engaging a building’s occupant population in ENERGY STAR recommended practices is a highly effective way to improve energy performance at little cost, and also fosters goodwill between occupants and our clients.
Periodically, Jones Lang LaSalle issues Excellence Committee Updates to help property teams set ENERGY STAR goals, outline practices, coordinate training and report results. 
In 2009, we developed LAUNCH™, a tutorial that guides our on-site professionals through a range of ENERGY STAR processes.  LAUNCH helps teams develop programs for daily operations, incorporating links to ENERGY STAR tools for each step in the process and integrating these tools with our comprehensive Energy Best Practices.  This system was instrumental in getting 100% of on-site property management teams to participate in ENERGY STAR Portfolio Manager in 2009. 
In 2010, we continued to roll out LAUNCH to additional on-site professionals, including a greater number of corporate facility management professionals, and reminded property managers and other existing participants of the more advanced ENERGY STAR tools accessible through LAUNCH. This program, combined with centralized staff to assist on-site personnel as needed, has enabled Jones Lang LaSalle to promote energy performance via ENERGY STAR at a much greater number of properties than would have been achievable without the existence of LAUNCH.
For more than three decades, Jones Lang LaSalle has sponsored an annual training conference for our Chief Engineers, who now number more than 400. At this annual event, engineers refresh and update their knowledge of retro-commissioning, ENERGY STAR implementation, Energy Best Practices and other energy issues.  In recent years, the Engineers conference has been followed by a Management Conference to impart energy expertise to 300 of our property and facility managers. The 2010 conference series included training sessions on the use of LAUNCH to follow ENERGY STAR practices in improving performance.  In addition, ENERGY STAR programs and practices are fully integrated into all our training on energy management and performance improvement. 
In addition to office properties, we now conduct advanced energy management using ENERGY STAR at other types of properties, including enclosed retail malls and data centers we manage on behalf of clients. Our initiatives in these property types provides ENERGY STAR with valuable data for benchmarking malls and data centers, placing Jones Lang LaSalle at the leading edge of ENERGY STAR Partners in setting baselines for development of certification criteria for these property types.

Retail: We established an ENERGY STAR master account for Retail Operations Managers to enter data in Portfolio Manager and track energy savings. Program participation expanded dramatically in the past year, increasing from 43 shopping centers in 2009 to to 61 at the end of 2010 as Jones Lang LaSalle took over management of the retail mall and community center portfolio of General Growth Properties.  We are currently in the process of transitioning these new malls into Portfolio Manager.  The value of this program is evidenced by the strong results achieved at malls reporting energy performance for more than one year. These properties reduced usage by 6.26% from 2007 to 2008, by 8.5% from 2008 to 2009 and consumption has remained flat for the first three quarters of 2010 compared to 2009. This represents a cumulative savings of (15M kWh+) for the 33 months measured to date.
Data Centers:  In 2010, a 71,000-sq-ft.data center (DC) owned by BNY Mellon and managed by Jones Lang LaSalle became one of the first DCs to gain an ENERGY STAR label. 
Jones Lang LaSalle is a leading participant in the ENERGY STAR initiative to improve energy efficiency at DCs, and In 2010, we mandated that all DCs under management must participate in ENERGY STAR, and virtually all are now participating or in some stage of preparation to participate in 2011. Many of our DCs are currently in the process of acquiring and installing instrumentation to permit ENERGY STAR compliance, or are in early stages of monitoring performance. Participating DCs have reduced energy use by 15% on average over the past two years.  
Our executives continue to participate in key conferences and webinars sponsored by EPA, ASHRAE and DoE regarding DC energy efficiency. In 2010 we sponsored an Uptime Institute award recognizing DC practitioners that have led energy efficiency efforts in alignment with ENERGY STAR. Our CFO spoke about energy performance and ENERGY STAR in DCs at the Uptime Institute conference, and again at a conference we organized which drew nearly 100 DC professionals interested in energy issues.  

We continually expand efforts to raise awareness of good energy practices in general and of ENERGY STAR in particular among our employees, our clients’ employees and tenants, as we see increasing evidence that these communications achieve noticeable results and enhance goodwill to our organization and our client organizations. Our clients increasingly look to us to help guide their messaging to employees and tenants in their buildings. Both directly and via client communication teams, our property and facility management teams help guide communication on programs such as Change the World, Start with ENERGY STAR, Earth Hour and Bring Your Green to Work. At Aon Center in Chicago, which we manage as well as serve as a major tenant, we organized and participated in a yearlong “Tenants Go Green” program, whereby the building’s primary tenants pledged to reduce energy by 10% collectively and have reported progress toward this goal throughout the year.
Jones Lang LaSalle created a Green Office Toolkit, a widely used guide for tenants to drive energy and sustainability in their workplace, and has made it publicly available at no charge on our web site: http://www.joneslanglasalle.com/microsites/GreenOfficeToolkit/. The Toolkit guides tenant office managers through all aspects of occupancy, from space design and build-out practices to engaging employees in conservation, and focuses on ENERGY STAR best practices. In addition, our building websites and tenant newsletters to tenants frequently feature energy-saving tips and building performance information; and in ENERGY STAR labeled buildings, our teams help raise awareness by placing ENERGY STAR logos prominently at all entranceways, lobbies and on elevator display screens. 
We have received third-party recognition for these communication initiatives. In 2010, Jones Lang LaSalle won a Showcase Award from the California Sustainability Alliance for leadership and educational activities, highlighting the Green Office Toolkit.  http://sustainca.org/showcase/jones_lang_lasalle/features/green_tenant_toolkit
And Jones Lang LaSalle earned top honors in the City of Chicago’s Green Office Challenge, an outreach-based program derived largely from ENERGY STAR strategies. Our headquarters building in Chicago, Aon Center, was one of four top winners of the Leadership in Property Management Excellence Award, and 10 other buildings we manage, as well as our own offices in four locations, also received awards for energy awareness and action.
TAKING EMPLOYEE ENGAGEMENT TO NEW LEVELS

Jones Lang LaSalle has communicated the value of energy efficiency to employees for several years, and has tied those messages to ENERGY STAR strongly in recent years. In the 2009-2010 “Change the World, Start with ENERGY STAR Campaign, Jones Lang LaSalle employees pledged to reduce GHG emissions by 144 million lbs., making our firm the number-one leading participant in the Business category – with 2.5 times the contribution of the second-place firm. We’ve utilized “Bring Your Green to Work” and other ENERGY STAR programs to educate and engage our employees as a central part of our ongoing Act: A Cleaner Tomorrow internal sustainability initiative.

This year we sought new and different ways to involve our employees, and the people around them, in energy awareness. We also took it a step further and asked to show us how they are energy efficient at home and work. In addition to our programs around Earth Hour and Earth Day, we celebrated Energy Awareness Month in October. We created four interactive employee initiatives taking place throughout the month:

Wear Green and Jeans – To kick off the month, employees who wore green were allowed to wear jeans.

Take a picture, win a prize – Employees who submitted photos of ways they and their families saving energy—such as buying ENERGY STAR appliances, changing out light bulbs, insulating a fireplace, installing solar panels on a barn—were entered to win a new bicycle or a hardware store gift card. 

Extend the Pledge – Since most of our employees had already participated in the ENERGY STAR Pledge to switch to CFL bulbs, this year we signed up as an umbrella pledge driver and advised employees to sign up our clients’ employees, tenants and others.

Sustainability University – Our monthly employee webinar on energy and sustainability topics in October focused on energy awareness and actions people can take at work and at home to reduce GHG emissions.

Several members of the firm’s senior management complimented the sustainability team behind the Energy Awareness Month initiative, which also gained strong participation from across the country.

Also in 2010, we formed an internal Green Team to foster awareness of energy and sustainability in each of our major offices across North America. Some of those team members helped conduct ENERGY STAR assessments of our tenant spaces in Chicago, Toronto and Detroit.

Evaluate Progress (Measure Results, Review Action Plan)

Jones Lang LaSalle maintains a monthly reporting system to identify each property’s progress in registering with ENERGY STAR, entering data and receiving feedback to improve ENERGY STAR scores over time.  The report uses a table to compare the performance of different areas of the country, leading to internal regional competition to outperform other regions. 
Improvement is measured portfolio-wide and at each building on a monthly, quarterly and annual basis. Portfolio Energy Managers evaluate performance via a “dashboard,” a series of charts and graphs which reveals anomalies in year-over-year or month-over-month energy use and compares per-square-foot use from property to property. These graphical benchmarking tools allow the PEM to identify best practices for emulation as well as potential issues that need to be remedied.
The key metric for many clients is the change in ENERGY STAR score from one rating period to the next.  If real improvement in cost and sustainability does not meet Plan goals, we determine the root cause and make any necessary changes to energy management strategies.

Recognize Achievements (Internal Recognition, External Recognition)
As highlight of our annual Engineering Conference, the awards dinner is where outstanding engineers are recognized for their accomplishments over the prior year.  In the past four years, participation in ENERGY STAR has been a requirement for award consideration, and ENERGY STAR performance is the primary criteria in selecting winners. High performing individuals are also recognized in internal communications and rewarded via the company’s firmwide system of bonuses based on achievement of individual goals.

When Plan goals are exceeded, Jones Lang LaSalle helps clients set up internal reward programs, pursue industry awards, gain media coverage and seek speaking opportunities to communicate success. Property and facility managers ensure that the ENERGY STAR logo is prominently displayed at all buildings with ENERGY STAR labels, to raise awareness of not only the building staff’s achievement but also the importance of ENERGY STAR to building performance. We also publish a quarterly announcement of all buildings that receive an ENERGY STAR label during the previous quarter. 
KEY PROJECTS, ENERGY MANAGEMENT STRATEGIES AND TOOLS

ENERGY STAR Portfolio Manager and the utilization of several of the tools ENERGY STAR has posted on the web site are key elements in Jones Lang LaSalle’s energy management strategy on behalf of corporate occupier and investor owner clients. A major focus in recent years has been to streamline and enhance our on-site professionals’ ability to find these tools and utilize ENERGY STAR in developing and implementing energy efficiency programs. In an earlier section, we discussed LAUNCH, a tool we created specifically to guide our property managers through the process of using ENERGY STAR to improve performance. Providing this step-by-step guide makes it easier for on-site personnel to register and enter data, thus ensuring universal participation in the program.

Another key strategy that took effect in 2010 was our approved status as an Automated Benchmarking System participant. In a process started in 2009 and completed in 2010, the automated data exchange between our Portfolio Energy and Environmental Reporting System (PEERS) and ENERGY STAR carries mutually beneficial effects: Our energy managers enter information once instead of twice, and ENERGY STAR is assured of receiving all information in its database for more accurate benchmarking.

Perhaps our most important project is not a technological tool but the ongoing push to ensure that property and facility managers nationwide are pursuing energy efficiency and measuring their progress using ENERGY STAR. A large number of success stories have been collected, confirmed that this initiative is paying off for our clients and enhancing our relationship with clients and ENERGY STAR. A sampling of brief case studies follows:

633 17th Street - Our property management team increased the building’s ENERGY STAR score from 81 to 88 with no capital investment through cost-neutral operational improvements such as: lowering domestic hot water temperature by nine degrees; partnering with vendors to turn off lights after hours; adjusting common area thermostat set points by one degree in both summer and winter; installing occupancy sensors in restrooms and mechanical areas; and promoting tenant participation. The $0.81 per square foot in energy savings gave 633 17th Street the lowest operating expenses of any Class A office building in Denver’s CBD.
Prominence - At Prominence, the building’s ENERGY STAR score increased 80% to 92, while achieving a 28% reduction in energy usage, and a 35% decrease in utility costs.

Westborough Executive Park – The replacement of nine rooftop HVAC units at this three-building office complex in Boston reduced energy usage by 13.9% and saved $0.42 per square foot, lifting the overall ENERGY STAR score to 87.

One Research Drive – Our Chief Engineer oversaw replacement of two rooftop HVAC units for a 23.4% energy reduction, saving $1.07 per square foot and giving the building an 89 ENERGY STAR score.

Hewitt Associates building – Since taking over management of Hewitt’s six-story office building in Orlando in 2004, Jones Lang LaSalle had made many energy improvements with short payback periods, resulting in an ENERGY STAR score of 84 in 2008; however, building management staff believed more could be done. Reducing HVAC and lighting run times without affecting occupants’ comfort or efficiency, plus installing variable-frequency drives, saved more than $100,000 a year in energy costs, paying for themselves in 18 months. Although the building houses 50 percent more workers than originally planned and includes a mission-critical area and full-service commercial kitchen, energy consumption has remained stable or decreased over time. In 2010, the building achieved an ENERGY STAR score of 90.

Empire State Building – Jones Lang LaSalle led the team that turned $13 million in energy improvements into $4.4 million in annual energy savings after an analysis that utilized ENERGY STAR tools to their fullest. In 2010, the building achieved its goal of attaining a 90 ENERGY STAR score ahead of schedule. As the primary work nears completion at the end of 2010, the score could go even higher next year.

SECTION 2: ORGANIZATION-WIDE IMPROVEMENTS


Jones Lang LaSalle is driven to continually improve our performance on behalf of clients and solidify our partnership with ENERGY STAR. Over time we have expanded the scope of our participation in Portfolio Manager from multi-tenant office properties to corporate owner-occupied portfolios to retail malls and some data centers.

In 2010 we increased the number of ENERGY STAR Labeled buildings to 118 totalling 40,323,000 square feet.  This represents and increase of 28 buildings and 5,923,000 square feet.  In addition, we have 29 more buildings in the process of labeling which total 8,581,000 square feet.

Our Corporate Energy Strategy requires that all of our managed properties over 50,000 square feet to be included in Portfolio Manager.  We have made great strides in increasing the participation across our portfolio. Currently participation by Client group is:

	Client Group
	2008 Participation
	2009 Participation
	2010 Participation

	Investors
	50%
	100%
	100%

	Retail Malls
	0%
	100%
	100%

	Owner Occupiers
	2%
	15%
	28%


The following table is the year ending 8/31/10 Energy Performance Report.
Partner of the Year Comparative Energy Performance Report

Facilities included: All

Date Generated: 11/25/2010

Number of facilities in report: 819 

Number of facilities in portfolio: 1275
	 
	Year end 8/2009
	Year end 8/2010
	Change

	Total Floorspace (sq. ft.)
	145,151,857
	145,951,759
	799,902

	Average Rating
	68
	71
	3

	Number of Facilities with a Rating
	596
	599
	3

	Number of Facilities not eligible to receive a rating**
	223
	220
	-3

	Total Site Energy Use (kBtu)
	15,068,174,841
	14,944,205,949
	-123,968,893

	Total Weather Normalized Source Energy Use (kBtu)
	45,954,240,343
	43,887,971,227
	-2,066,269,116

	Average Weather Normalized Source Energy Intensity (kBtu/Sq. Ft.)
	316.6
	300.7
	-15.9

	Average Site Energy Intensity (kBtu/Sq. Ft.)
	103.8
	102.4
	-1.4

	Total Site Electric Use (kWh)
	3,518,858,682
	3,435,647,300
	-83,211,383

	Total Site Natural Gas Use (Therms)
	22,511,306
	24,246,076
	1,734,771

	Average Actual Annual Source Energy Intensity (kBtu/Sq. Ft.)
	300.1
	293.1
	-7


Year-over-year performance results for the entire portfolio are:

	
	2009
	2010
	Improvement
	% Improvement

	ENERGY STAR Rating
	68
	71
	3
	4.4%

	Weather Normalized Source Energy Use( kBtu/sf)
	316.6
	300.7
	-15.9
	5%

	Average Site Energy Intensity (kBtu/sf)
	103.8
	102.4
	-1.4
	1.3%


Attachment 2 contains a breakdown of the statistics on the performance of each Client Group.

In 2009 we gained nearly 100% participation in ENERGY STAR among owner-occupier clients with Portfolio Energy Management programs; however, very few owner-occupier clients without PEM programs were participating. An ongoing campaign to raise participation across all owner-occupier clients saw significant progress in 2010 but this group has not yet reached the 100% participation goal we have set. As in previous years, the continuous addition of large new client assignments causes a lag in participation statistics for this group. Our “Extend The Pledge” drive was initiated in October of 2010 and we expect to see increased participation in 2011 as this effort delivers results. 

The following table is the year ending 11/25/2010 Energy Performance Report. 

Based on the measured performance in Portfolio Manager; our corporate culture to conserve energy and natural resources, and our client desires to reduce costs through energy conservation; we estimate that for our US portfolio we conserved an estimated 1.48 billion kBtu.

	Client Group
	Portfolio Size (million sq. ft.)
	Reduction (kBtu)

	Owner/Occupier
	590.3
	855,450000

	Investor
	96.8
	600,160,000

	Retail Malls
	13.3
	1,330,000

	Total
	700.4
	1,486,940,000


This equates to approximately 242,000 metric tones of CO2, removing 42,036 cars from the road, or providing energy to 26,680 homes for the year. 

SECTION 3: PROMOTING AND COMMUNICATING SUCCESS
As the commercial real estate industry increasingly focuses on ways to reduce operating costs and greenhouse gas emissions, energy performance—as measured primarily by a building’s ENERGY STAR score—takes on greater and greater importance. Jones Lang LaSalle is a recognized thought leader in commercial real estate, and a core element of our message to the market is the need to generate consistent and valid metrics across the widest possible platform of properties. We believe that increased understanding of ENERGY STAR building scores is a major step toward maximizing building energy efficiency, leading to a more competitive business community as well as significantly reduced greenhouse gas emissions over time. Therefore, we consider ENERGY STAR to play a vital role not only in the development of our own business but also in the continued success of the green building industry as a whole.

We utilize every possible channel of communication to drive the message that all commercial buildings should participate voluntarily in ENERGY STAR. We also publicly and proactively support state and municipal programs that require owners to measure energy performance via ENERGY STAR and to disclose that information to prospective tenants and investors. And we promote our own successes and milestones in partnering with ENERGY STAR to improve energy performance in our own operations and in the buildings we manage for clients. ENERGY STAR is woven into our integrated communications in the same way that it has become part of the fabric of our business.

During 2010, we celebrated the ENERGY STAR labels earned at 106 properties we manage totaling 43.7 million square feet—representing an increase of more than 25 percent over the 34.4 million square feet of property to earn this distinction in 2009. Among the high-profile buildings to earn the ENERGY STAR label in 2010 were Aon Center in Chicago, where our corporate headquarters is housed, and the Empire State Building in New York, which replaced Aon Center as the tallest building in the country to carry the ENERGY STAR label. These and other key accomplishments gave us a strong platform for reaching millions of people within and outside the real estate community through media relations, social media, online reports, internal and client communications, public speaking engagements, and other external communications to raise awareness of ENERGY STAR.
Below is a summary of our communications, channels and results as we have applied them to three distinct audiences: 1) our employees; 2) current and prospective clients; 3) real estate and business community.
1) ENERGY STAR Communication to JONES LANG LASALLE employees

This Week @ Jones Lang LaSalle  - Our weekly email newsletter informs employees of company news and highlights, which often includes our partnership with ENERGY STAR. Articles that focused on our ENERGY STAR partnership include:
· Articles in February, July and November highlighted ENERGY STAR labeled buildings achieved in the previous quarters
· Energy Awareness Month Kicks Off Friday, October 1 message to all employees prominently featured the ENERGY STAR Partner of the Year logo
· Extend the Pledge Drive for ENERGY STAR announcement asked our employees to extend the ENERGY STAR Pledge to tenants and clients.
· Take a Picture, Win a Prize announcement challenged employees to show their colleagues what they are doing to save energy at work and at home.

· Sustainability Sessions: Bring Your Green to Work alerted employees to a webinar discussing the ENERGY STAR program.
· Energizing investor clients’ business performance through sustainability announcement describes the importance of ENERGY STAR within our energy management platform.
· ENERGY STAR introduces new rating process for data centers announcement
· Jones Lang LaSalle introduces LAUNCH to cut building energy consumption announcement showing how to use LAUNCH at client properties
· Jones Lang LaSalle named as 2010 ENERGY STAR Partner of the Year announcement
Other Internal Communications 

· Join Our Pledge Drive for ENERGY STAR announcement sent to key on-site and account personnel to alert them to our Umbrella Pledge Driver initiative and encourage them to sign up their clients and tenants as participants in the ENERGY STAR Pledge.
· ACT Now! Printed cards attached to task lights at each workstation to remind employees to turn off lights when they leave. Cards include ENERGY STAR logo.
· Special message from Americas CEO Peter Roberts during Employee Town Hall meeting celebrating Jones Lang LaSalle being named a 2010 ENERGY STAR Partner of the Year

· A podcast sponsored by Gary Graham discussed ENERGY STAR programs as part of Energy Awareness Month.
2) ENERGY STAR Communication to Current and Prospective Clients (See Attachment – Section 3_Client and Prospective Clients)

· ESS case studies: More than 25 case studies mentioned ENERGY STAR accomplishments and are used in sales presentations 
· PerFormance case studies: More than 15 case studies mentioned ENERGY STAR accomplishments and were sent clients 
· Perspectives on Sustainability: ENERGY STAR focuses on data centers
· Sales and Presentation material: The ENERGY STAR Partner of Year logo is displayed in the footer of our presentations and in our sales materials. 
· Client Webinar: Hosted in March on Energy Legislation discussed benchmarking and disclosure laws and also featured ENERGY STAR programs.
· Client and tenant events: Jones Lang LaSalle hosted on-site events for employees of Pfizer, P&G, Yahoo! and tenants at 701 Brickell in Miami, all of which featured ENERGY STAR programs and awareness. 
· Video: Two-minute video featuring our ESS experts showcases the ENERGY STAR logo
3) ENERGY STAR Communication to the REAL ESTATE & BUSINESS COMMUNITY (See attachment – Section 3_RE and Business Community
Press releases: We issued six releases relating directly to our ENERGY STAR partnership below. A full list of all 19 press releases mentioning ENERGY STAR can be found in the attachment mentioned above.  
3/1
Jones Lang LaSalle is Named 2010 ENERGY STAR® Partner of the Year

3/23
ENERGY STAR® Certifies 106 Buildings Managed by Jones Lang LaSalle

5/27
Empire State Building’s Sustainability Retrofit Program Achieves Target with ENERGY STAR
Rating of 90

8/6
Jones Lang LaSalle Partners with BNY Mellon to Win ENERGY STAR® Award for Data Center

8/25
Chicago’s Aon Center Earns TOBY and Other Recent Honors

11/3
U.S. EPA Approves Jones Lang LaSalle as an Automated Benchmarking System Participant for

ENERGY STAR Portfolio Manager

Blog Posts: More than 10 posts to our Green Blog (www.joneslanglasalleblog.com/greenblog) featured ENERGY STAR. Each blog post was tweeted to our 1500 Twitter followers. Examples include:

· “ENERGY STAR awareness made easy”
· “A data center achieves ENERGY STAR designation”
· “Cut energy use at work”
Website:  Our ENERGY STAR Partner logo is on the home page of our external Web site: 

http://www.us.am.joneslanglasalle.com/UnitedStates/EN-US/Pages/EnergyandSustainability.aspx
Media coverage:  We generated 200+ media placements discussing ENERGY STAR in 2010, including articles resulting from our press releases; articles authored by our executives; and comments made by our executives in major media articles. Many of these media placements resulted from several key initiatives that gained widespread coverage: the achievement of a 90 ENERGY STAR score at the Empire State Building; the achievement of an ENERGY STAR label at BNY Mellon’s data center; and Jones Lang LaSalle’s announcement of being named 2010 ENERGY STAR Partner of the Year

Speaking Engagements: Our energy and sustainability executives spoke at 55 major conference and events this year. In the vast majority of these, the ENERGY STAR logo was displayed on one or more Power Point slides. In at least 12 instances, ENERGY STAR programs and practices were a key element of our presentations.

Senior Management Communications: Our CEO, Colin Dyer, discussed our winning the 2010 Partner of the Year during a quarterly earnings call. This honor is also planned for our 2010 Annual Report. Our CFO, Lauralee Martin, discussed ENERGY STAR during her presentation to the Uptime Institute and other speaking engagements. And Herman Bulls, Chairman of our Public Institutions group, discussed ENERGY STAR in his remarks at a public forum at the White House and was attended by many key officials in the federal government.
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