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•Celebrate this Earth Day with the EnergyStar qualified SYLVANIA micro-
mini Twist – it’s the smallest CFL on the market and designed to fit into 
virtually any light fixture!

• Going green can save you some green!  Changing just one 60-watt 
incandescent for a micro-mini will save you $56 over the life of the bulb!

• The SYLVANIA micro-mini Twist is available at your local Lowe’s for 
$9.98 for a 2-pack.

• Find out more about the SYLVANIA micro-mini Twist and other energy 
saving products at :www.sylvania.com

Printed on recycled paper

http://www.sylvania.com/


Earth Day 2009 Promotion

Available Now!!

Help your retailers celebrate Earth 
Day with a value added three pack 
13 watt mini compact fluorescent 
with a reusable shopping bag 
attached directly to the package!  
The bag is free to the consumer! 

• Naed: 29633

• Earth Day Promotion with Shopping Bag 
attached to 3pk 13 watt CFL  

• 42 sku Floor Display / Power-Wing
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SYLVANIA 
Consumer PR Recap
Earth Day Recap
April 2009

May 6, 2009



PR for Earth Day

Objective:
• Highlight SYLVANIA’s sustainability messaging when 

energy-efficiency is top of mind for consumers and media

Strategies:
• Leverage Earth Day calendar milestone to promote 

Living Spaces as a must-consider CFL choice for the 
home

• Utilize program to support key ongoing SYLVANIA 
partnerships (e.g., retail, EnergyStar)



SYLVANIA Show & Tell

• SYLVANIA ice cream truck 
parked on the PIX NY Morning 
News studio plaza in New York 
City where Stephanie J. Anderson 
served as company spokesperson

• PIX NY aired two in-depth 
interviews with Stephanie in 
addition to teasers

• Segments concluded with 
anchors showcasing SYLVANIA 
Living Spaces and enjoying their 
free ice cream on-air!

• Commuters also got in on the fun 
with product coupons and a tasty 
treat on their way to work or 
school



SYLVANIA Surround Sound
• Parked the SYLVANIA ice cream truck in front of retailer partner Lowe’s in 

Brooklyn, NY to engage customers and talk up the micro-mini Twist CFL
» A few consumers even walked out with SYLVANIA CFLs!

• Gray skies couldn’t slow us down in Times Square – consumers lined up to 
learn about SYLVANIA products and sample free ice cream

• What we heard from some of the consumers…

The ice cream shape 
really does look like 
A CFL!

What a fun way to 
celebrate Earth Day!

This is a great and 
creative promotion 
to help spread 
the message about 
being environmentally-
friendly!

I forgot today was 
Earth Day – thanks 
for the reminder!



• Engaged mom and lifestyle bloggers to generate 
consumer/reader interest

The SYLVANIA Truck Drives Chatter

http://images.google.com/imgres?imgurl=http://www.ccc.uci.edu/images/frontpage/twitter.jpg&imgrefurl=http://www.ccc.uci.edu/&usg=__2z6GhN-ZtfVFMc2pSjE2TKhSwq0=&h=295&w=800&sz=33&hl=en&start=1&tbnid=HlgeaHb1DzF49M:&tbnh=53&tbnw=143&prev=/images%3Fq%3Dtwitter%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://craigslistfoundation.org/eflyer08/images/logos/CW11.gif&imgrefurl=http://craigslistfoundation.org/eflyer08/eflyer-ny08.htm&usg=__rByRA55s_5Orpp21wwJSXb3fIzs=&h=50&w=205&sz=3&hl=en&start=2&tbnid=5Ahfs9H6kGf7JM:&tbnh=26&tbnw=105&prev=/images%3Fq%3Dcw11.com%2Blogo%26gbv%3D2%26hl%3Den


• Conducted targeted short-lead media outreach for SYLVANIA’s
environmentally-smart product lines, including a syndicated story in 
Newsday that ran in 27 additional outlets

Syndicated Series



SYLVANIA Stats

• Distributed more than 950 product 
coupons distributed and 850 ice cream 
cones

• Garnered more than 2.4M media 
impressions

• Reached approximately 983,000 unique 
visitors online



Key Learnings for Discussion
• Ice cream truck provided an unexpected “vehicle” to help tell the 

SYLVANIA Earth Day story and program was largely well-received 
as witnessed by a live news remote in the #1 media market

• Continue to explore ways to highlight OS products in fun, interactive ways while 
balancing sustainable messaging and refraining from negative attention (e.g., 
vocal bloggers)

• A branded company spokesperson helped us successfully deliver 
target key messaging.  Mediagenic third-party celebrity 
spokesperson can also help message break through for broader 
media interest, however, we need to look to confirm a talent with a 
payment versus relying on a sometimes-unreliable celebrity wrangler

• Names that are recognizable are $10k+

• Guerilla marketing tactics are unexpected and unconventional
• This type of programming is successful in geo-targeting large groups of people in 

one spot or a few spots, but requires flexibility
• We need to be even more proactive in the selection of the street team                          

we work with









OhRanger.com/GoGreen
Go to OhRanger.com/challenge for rules and entry information.

enter to win

OhRanger.com/GoGreen
Go to OhRanger.com/challenge for rules and entry information.

sweepstakes full page ad.indd   1 4/24/09   7:35:37 PM
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The bulb by which all others  
will be measured.
The CFL Micro-Mini from SYLVANIA delivers a savings of $56 over its 11-year lifetime,  
all this while producing the same light as bigger bulbs. The bar has just been raised.

3.7" tall  
(the smallest CFL on the market)

lasts 12,000 hours 
(4,000 more hours than other CFLs)

$56 lifetime savings 
($18 more than the competition)

soft white light 
(as bright as a 60W bulb)

instant-on 
(no waiting for a warm-up)

www.sylvania.com
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The SYLVANIA Micro-Mini CFL. It uses 75% less energy, saves $112 in energy costs and lasts 11 years. 

Plus, it gives off the soft light you love for the way you live. Lighting for your space, your wallet, your planet.

 
Not to mention a decorating problem.

It can help save the planet. 

www.sylvania.com
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